
NTT DATA EMEAL 
Sustainability  Report
Statement  of Non-Financial Information 22/23
ESG (Environmental , Social & Governance)



00 CONTENTS

NTT DATA EMEAL



3.3  Environmental management system  38

07.   Annexes  _________________ 198 

5.7  Responsible taxation   185

4.5  Diversity, Equity and Inclusion (DEI)              105

3.1  Environmental and energy policy   34

3.5  Climate change strategy    42

3.6  Circular economy    51

3.4  Energy management system   40

1.1 Letter from the Chairman       5

01.  Introduction   ______________  4

03.   Environmental  ____________   31

1.2  Introduction to the Sustainability Report            7

1.3  Commitment to the UN SDGs    9

1.4  Materiality Analysis   13

1.5 Key performance indicators  17

02.  Our business ______________  19

2.1 Description of the Company 20

2.2 Trends and business strategy  22

2.3 Business    25

2.4 Partnerships    27

3.2  Environmental certifications   36

3.7  Atmospheric pollution, noise and 

       light pollution     58

3.8  Biodiversity     61

3.9  Environmental commitment   63

4.1  Professionals    71

04.  Social  ___________________   70 

4.2  Organisation of work   83

4.3  Conciliation, compensation
       and social benefits   89

4.4  Digital training and education  97

4.6  Social commitment                124

4.6.1  NTT DATA EMEAL social commitment 125

4.6.2  NTT DATA Europe & Latam Foundation     137

4.6.3  Donations                 139

4.7    Economic growth                                          141

4.7.1  Clients                 142

4.7.2  Suppliers                 150

4.7.3  Entrepreneurs                155

5.1  Governing bodies   159

05.   Governance  ______________ 158 

5.3  Combating money laundering  172

5.4  Risk management   174

5.5  Human Rights    179

5.6  Prevention of harassment  183

Annex 1. Organization chart            199

Annex 2. Contribution to the SDGs                          202

Annex 3. Breakdown of non-financial indicators          232

Annex 4. Contents of the Information Statement

               Non-Financial Act 11/2018. GRI Indicator         384

Annex  5. MITERD registration of the global 

carbon footprint FY22                                       391

Annex 6. Independent verification report          393

5.2  Measures to prevent corruption

       and bribery    164

06.   NTT DATA EMEAL Awards 

        and Recognitions __________   194

  

NTT DATA EMEAL

CONTENTS

5.8  Certifications    191



01
INTRODUCTION

NTT DATA EMEAL



01
NTT DATA EMEAL

1.1 Letter from the Chairman 



I am pleased to present the NTT DATA EMEAL Sustainability 

Report for fiscal year 2022 (1 April 2022 to 31 March 2023) in 

which we present our environmental, social and economic 

performance in accordance with the indicators of the Global 

Reporting Initiative Standards and aligned with the 2030 Agenda, 

as signatories of Global Compact of the United Nations. 

I would like to point out that, despite the repercussions of the war

in Ukraine and the technological challenges that we face and that

are transforming our working models, we reached the end of year

with double-digit income growth and incorporated 3,000 qualified

professionals, which makes us the largest generators of

employment in some of the countries where we are present.

Initiative that has helped us to be recognised with the Top

Employer certificate in 14 countries and to increase (to over 80%)

the satisfaction rate of the people who are part of NTT DATA

EMEALôspeople.

In this line, and following our talent-centered strategy, we have

promoted the hybrid working model (40% on-premises / 60%

teleworking) to offer our professionals better work and private life

reconciliation. We also increased our investment in training (ú25

million) and, as part of our objective, we are promoting diversity

and inclusion.

In this regard, we should mention that, despite the shortage of

female talent in our sector, this year we have increased the

number of women in the executive layer from 20% to 24%.

Our professionalsôknowledge and experience in new

technologies has led our clients to increase their trust in us (8.6

out of 10), to value us and choose us to accompany them in the

challenges they face.

In addition, part of our performance throughout the year has been

to promote the responsible and ethical development and use of

technology through our óEthicalArtificial Intelligence Laboratoryô

and advance our commitment to be carbon neutral by 2030,

extending our use of green energy in more countries (76% this

year).

Finally, I would like to thank our professionals for their

commitment and participation in our social initiatives, especially in

the field of education. They are helping reduce the digital gap and

therefore contributing to the growth and improvement of our

environment.

Many thanks,

Eduardo Serra Rexach

Chairman of the Board of Directors,

NTT DATA EMEAL

NTT DATA EMEAL
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1.2 Introduction to the 
Sustainability Report 



This report has been drafted in compliance with the requirements 

set out in Act 11/2018 of December 28th, 2018 on non-financial 

information and diversity, which amends the Commercial Code, 

the revised text of the Capital Companies Act, approved by Royal 

Legislative Decree 1/2010 of July 2nd, and Act 22/2015 of July 

20th, on Auditing of Accounts, on non-financial information and 

diversity (originating from Royal Decree-Law 18/2017 of 

November 24th).

NTT DATA EMEAL is working on the publication of European 

Taxonomy Regulation 2020/852, published in June 2020, which 

establishes the formal framework for classifying sustainable 

investments, and especially the two delegated acts that 

complement it (EU 2021/2139 and EU 2021/2178). These  

establish the applicable technical criteria for assessing the 

effectiveness of climate-change mitigation and adaptation 

objectives and for classifying them. They also specify the content 

and methodology required to comply with the information 

disclosure obligations.

This report, and the Management Report, were drawn up by the 

Board of Directors and record its commitment, as the Company's 

highest representative body, to managing and supervising the 

relevant non-financial aspects of the Group's activities. 

The sustainability reporting standards of the Global Reporting 

Initiative (GRI Standards) were followed. 

The Materiality Study was updated to express the needs and 

expectations of the major stakeholders. Therefore, it reports on 

the material issues, strategy and the concerns expressed by NTT 

DATA EMEAL's stakeholders.

1.2 

Introduction to the 

Sustainability 

Report

This report details the Statement of Non -

Financial Information of the NTT DATA EMEAL

Group for the financial year 2022/2023 

(hereinafter FY22), corresponding to the period 

from April 1st, 2022 to March 31st, 2023.

NTT DATA EMEAL
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1.3 

Commitment

to the UNôs 

SDGs

NTT DATA EMEAL's Sustainability & 

ESG (Environmental, Social and 

Governance) strategy establishes the 

issues that our stakeholders consider 

most significant, such as climate 

emergency, economic growth, quality 

education, diversity and inclusion, 

social commitment and transparency 

and information security, as the focus 

of our contribution to the SDGs.

Strategic lines of action of NTT DATA EMEAL:

Technology 

for the planet

Promote the use and 

development of 

technological solutions 

that reduce climate effects 

and improve the planet. 

Foster digital education 

to accelerate economic 

growth and create a more 

diverse and inclusive 

world. 

Promote responsible use 

of Artificial Intelligence, 

security, data privacy and 

ethics in managing all our 

stakeholdersô information.

Digital education,

diversity and inclusion

Digital governance

SDGs on which we generate the greatest impact: 

NTT DATA EMEAL
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As signatories of the Global 
Compact, NTT DATA EMEAL is 
committed to the UN 2030 Agenda 
to build a better, more sustainable 
world through our business and 
corporate initiatives and by 
focusing on 9 of the 17 
Sustainable Development Goals.

We develop business projects that 

significantly affect public and 

private healthcare systems with 

proposals to improve primary care, 

unite social innovation and digital-

age technology, and transform 

access to healthcare in five key 

areas: digital experience, digital 

talent, clinical practice 

improvement, operational 

excellence and data-driven 

healthcare. 

Health and wellbeing

We work on developing digital 

skills in all groups, through 

initiatives such as CLOQQ or 

Play and Make it!, proposing 

projects that help create and 

innovate through technology, 

reducing the risk of students 

dropping out of school.

Quality education

We promote initiatives such  

Girlsgonna that aim to break 

stereotypes and reduce the 

gender gap associated with 

STEAM (Science, 

Technology, Engineering, Art 

and Mathematics) vocations 

to build a more diverse and 

inclusive future in which girls 

and boys can be whatever 

they want to be.

Gender equality

Through our performance 

we contribute to the local 

development of the 

communities where we are 

present, creating quality 

employment, supporting 

our suppliers and meeting 

our clients' expectations.

Decent work 

and economic growth

We work to offer our stakeholders a 

new way of managing infrastructures 

and solutions for their digital 

transformation, making available to 

them all the Group's technology and 

experience in Big Data, Analytics, 

Business Intelligence (BI) and Smart 

Data. An example of this is 

Moverick, an environment of 

solutions for the integrated 

management of infrastructures, 

which promotes more efficient 

mobility and the reduction of 

environmental impact, strives to 

satisfy the productive and 

operational needs of each industry 

and integrates mobility and road 

safety management in cities with the 

other urban services under the same 

platform.

Industry, innovation and 

infrastructure

NTT DATA EMEAL
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Through our social initiatives we try to improve the living 

conditions of certain groups at risk of exclusion and, 

through the voluntary work of our professionals, we 

promote the digital development of organisations lacking in 

resources.

Reducing inequalities

Sustainable cities and 

communities

In accordance with our commitment to our Environmental 

and Energy Policy, we work to reduce our carbon footprint, 

promote the use of clean energy, eliminate plastic, support 

sustainable transport and promote the circular economy by 

donating our electronic devices.

Climate action

We generate alliances with organisations such as Technovation, 

Forética, Fundación Luzón or Fundación ONCE, to work 

together to contribute to the achievement of the SDGs by doing 

what we do best.

With Fundación SERES we have created a Decalogue based on 

the analysis of the business reality for designing technological 

solutions that consider social perspectives.

We are also founding patrons of Teaming, an on-line platform to 

raise funds for social causes through micro donations of ú1. The 

idea is that many of us acting together can achieve great things.

Alliances to achieve the 

objectives

1.3 

Commitment

with the 

Sustainable 

Development 

Goals of 

the UN

We are committed to Smart Cities with business proposals in 

which we promote, implement and accompany our clients 

towards the sustainable development. Through urban equipment 

and technological innovations in transport and mobility, together 

with our commitment to generate diverse and inclusive 

environments that adapt to future conditions. We achieve 

effective results that contribute to the goal of creating inclusive, 

safe, resilient and sustainable cities and human habitations.

NTT DATA EMEAL
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1.4 

Materiality 

analysis 

NTT DATA EMEAL updates its 

materiality assessment every year 

to identify relevant ESG issues, 

and the concerns or 

preoccupations of the company 

and its stakeholders. This analysis 

aims to understand which 

emerging material issues are 

gaining prominence, enabling us to 

develop action plans to address 

them.

Å Employees

Å Board of Directors

Å CEOs and Senior 

Management

Å Clients

Å Suppliers

Å Professional 

Associations/Academic 

Institutions

Å NGO / Foundations 

STAKEHOLDERS 

The resulting material issues 

have been aligned with the 

Sustainable Development Goals 

(SDG) of the United Nations 2030 

Agenda.

The results obtained from the 

analysis contribute to the design 

of the Sustainability & ESG 

Strategy, which involves all areas 

of the company. We also monitor 

its evolution, to successfully 

respond to all stakeholdersô needs 

and expectations.

The forms were sent to over 50,000 people and 1,091 responses were received between August and December 2022. Each 

survey contains 30 questions on potentially material issues distributed across three ESG areas -the three broad dimensions 

of corporate sustainability (Environmental, Social and Governance).

PHASES OF THE STUDY
Conduct materiality surveys with 
stakeholders. 

Analyse the results obtained to 
determine the importance of the 
relevant issues in the framework of 
the company's Sustainability & ESG 
Strategy. 

Discuss and validate the conclusions.

Obtain the materiality matrix.

Identify the most relevant issues 
for establishing the 
Sustainability & ESG Strategy.

Identify the most important 
issues with positive or 
negative environmental, 
social and governance 
repercussions.

Update stakeholder groups.

4

2

3

1

NTT DATA EMEAL
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The materiality matrix was calculated using the scores obtained 

by comparing the valuations of the Board of Directors of NTT 

DATA EMEAL on the x-axis with the valuations of the y-axis, 

which contains the valuations of the other stakeholders.

Thresholds are designated from which material issues, relevant 

issues or non-material issues are considered. 

Å Material issues are those that are significant for both NTT 

DATA EMEAL and stakeholders. 

Å Relevant issues have an intermediate relevance, either for 

NTT DATA EMEAL or for stakeholders.

Å Non-material issues are those that are not especially relevant 

for either NTT DATA EMEAL or stakeholders.

This results in 16 material issues, 12 relevant issues and 2 non-

material issues.

1.4 

Materiality 

analysis

NTT DATA EMEAL
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The monitoring of 
ESG issues is 
reported annually and 
can be found in 
various chapters of 
this Sustainability 
Report.

MATERIAL ISSUES MONITORING

27 INFORMATION SECURITY AND DATA PROTECTION Chapter 5.4 Risk management

20 CLIENT SATISFACTION Chapter 4.7.3. Economic Growth. Clients

25 REGULATORY COMPLIANCE, PREVENTION OF CORRUPTION AND BRIBERY, CODE 

OF ETHICS
Chapter 5 Governance

28 FISCAL AND FINANCIAL RESPONSIBILITY Chapter 5.7 Responsible taxation

30. REPUTATION AND CORPORATE IMAGE Chapter 5 Governance

22 INFORMATION TRANSPARENCY Chapter 5 Governance

11 TALENT MANAGEMENT Chapter 4.4 Digital training and education

16 DIVERSITY AND INCLUSION Chapter 4.5 Diversity, equity and inclusion (IED)

10 JOB CREATION Chapter 4.1 Professionals

17 GENDER EQUALITY Chapter 4.5 Diversity, equity and inclusion (IED)

18 DISABILITY Chapter 4.5 Diversity, equity and inclusion (IED)

24 RISK MANAGEMENT Chapter 5.4 Risk management

13 REMUNERATION POLICY Chapter 4.1 Professionals

26 HUMAN RIGHTS AND DUE DILIGENCE Chapter 5.5 Human rights

2. CLIMATE CHANGE Chapter 3.5 Climate change strategy

21. SUPPLIER INTEGRITY Chapter 4.7.2. Economic Growth. Suppliers

RELEVANT ISSUES

15. RECONCILIATION OF FAMILY AND PERSONAL LIFE, WELL-BEING AND BENEFITS Chapter 4.3. Reconciliation, compensation and social benefits

29. WHISTLEBLOWING CHANNELS Chapter 5.2. Measures to prevent corruption and bribery.

19. SOCIAL COMMITMENT Chapter 4.6 Social commitment

5. ASSESSMENT AND CONTROL OF SUPPLIERS IN ENVIRONMENTAL MATTERS Chapter 4.7.2 Economic Growth. Suppliers. 

14. OCCUPATIONAL HEALTH AND SAFETY Chapter 4.1 Professionals

4. WASTE MANAGEMENT AND REDUCTION Chapter 3.3 Environmental management system

1. ENVIRONMENTAL PERFORMANCE Chapter 3. Environment

6. NEW TECHNOLOGIES FOR MINIMISING ENVIRONMENTAL IMPACTS Chapter 3.4. Energy management system

23. STAKEHOLDER RELATIONS Chapter 4.3. Reconciliation, compensation and social benefits

7. PARTICIPATION AND ENVIRONMENTAL AWARENESS Chapter 3.4. Energy management system

3. RESPONSIBLE CONSUMPTION OF RESOURCES Chapter 3.6. Circular economy

12. RESPONSIBLE AND INCLUSIVE R&D & I Chapter 2.1 Description of the company

NON-MATERIAL ISSUES

9. SUSTAINABLE MOBILITY Chapter 3.4. Energy management system

8. NATURAL CAPITAL AND BIODIVERSITY Chapter 3.8. Biodiversity

1.4 

Materiality 

analysis

NTT DATA EMEAL
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DIMENSION MATERIAL ISSUE KPI FY20**** FY21
Objective

FY22 
FY22*

ENVIRONMENTAL
CLIMATE CHANGE

Carbon footprint/ employee 0.11 t 0.19t 0.65***** 0.23 t

% Renewable energy - 72% 73% 76%

SOCIAL

TALENT MANAGEMENT

Number of training courses per 

employee
5.3 5.4 5.4 6.7

Employee job satisfaction 84% 78% >80% 82%

DIVERSITY AND INCLUSION

Å GENDER EQUALITY

Å DISABILITY

% of women in the workforce 28.79% 29.87% 30% 31.48%

% of women executives - 20.7% 23% 24.1%

% of women Top executives - 13% 13% 12%

% of women on the Board 27% 27% 27% 27%

% of people with disabilities** 0.70% 1,20% 2% 1.31%

JOB CREATION Number of recruitments 9,241 18,989 N/A 15,367

CLIENT SATISFACTION Client satisfaction 8.4/10 8.5/10 >8.5/10 8.6/10

SUPPLIER INTEGRITY Local suppliers 84% 85% >80% 85%

GOVERNANCE

INFORMATION TRANSPARENCY Independent directors 36% 36% 36% 36%

REGULATORY COMPLIANCE, 

PREVENTION OF CORRUPTION 

AND BRIBERY, CODE OF ETHICS

% of employees who have 

completed the Compliance 

course***

96.67% 88.91% >90% -

INFORMATION SECURITY AND 

DATA PROTECTION

% of employees who have 

completed the Security course
- 91% >90% 92%

1.5

Key 

performance 

indicators

ESG

We achieved our objective and improved over 
the previous year

We improved over the previous year, but did not 
reach our target

We did not improve or reach the target

We maintained the previous year's values and 
objectives =

*Data from countries before integration are in green and global data from NTT DATA EMEAL are in blue

**When we cannot hire sufficient people with disabilities to comply with the ratios, we comply with the legal requirements by contracting services with approved suppliers for the 

inclusion of people with disabilities or by donating to entities that promote inclusion.

***Work is in progress on the standardising the systems and these data are not available.

**** The indicator data in FY21 corresponded to NTT DATA former everis. These data have been updated to the NTT DATA EMEAL scope in those indicators where information was 

available, in order to know their evolution.

*****based on pre-pandemic targets

NTT DATA EMEAL is working on 

Information Reporting on double 

materiality with a view to next fiscal 

year. 

Due to the standardisation process 

associated with the integration of 

several companies into EMEALôs 

perimeter, the indicators are still 

being standardised, so comparative 

information is not yet available for all 

NTT DATA EMEAL countries.

Next year, a new table of indicators 

will be established for FY23-FY25.

=

=

=

NTT DATA EMEAL
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2.1 Description of the Company



2.1 

Description 

of the company
NTT DATA EMEAL belongs to NTT DATA, the fifth largest IT services 

company in the world which, with over 140,000 professionals, operates 

in over 200 cities in more than 50 countries, generating innovation and 

offering customers the highest quality. 

In turn, our parent company NTT DATA is part of the NTT Group, one 

of the world's largest technology companies. It offers a range of 

communications services, IT infrastructure and enterprise solutions 

through NTT DATA, NTT Docomo, NTT East, NTT West, NTT Urban 

Solutions, NTT Anode Energy, NTT R&D, NTT Venture Capital and 

includes many other companies and technology-related activities.

The NTT Group consists of more over 330,000 professionals located in 

more than 80 countries in Asia-Pacific, the Middle East, Europe, Latin 

America and North America. 

This last year, revenues amounted to $108,000 million dollars, with an 

investment in R&D of $3,600 million.

Currently, the company comprises 50,199 professionals in 

over 23 countries in Europe, the United States, Latin 

America and Africa, and covers all sectors of the economy, 

with a turnover of ú3,483 million in the lastfinancial year.

The company is one of Spainôs largest employers in the 

technology sector, with almost 20,000 professionals spread 

over 20 offices across the country.

We are a multinational specialising in technological 

consulting services. We continue to add territories and 

continue innovating through emerging technologies, with the 

aim of developing innovative projects that contribute to 

improving people's lives.

To this end, we offer our clients strategic consulting services, 

applications, infrastructure and BPO services, helping them 

overcome the challenges of today and tomorrow. 

21

A Group

NTT DATA EMEAL
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2.2 Trends and business 
strategies



The company's organisation is described in Annex 1.

Despite the economic uncertainty the war in Ukraine is causing, we 

have completed a year with double-digit growth (17%), well above 

the market average (around 7% according to Gartner).

To achieve the results that we have set in our Strategic Plan to 

fiscal year 2025, a better balance between growth and profitability, 

we must address some market risks:

- From the economic perspective, high inflation, economic 

uncertainty in Europe, the risk of recession and the increase 

in regulation that is causing some clients to slow down or 

postpone investment decisions.

- The shortage of talent in our sector, consulting and 

technology, with an increase in STEAM salaries and 

unwanted turnover due to the aggressive recruitment 

strategies for poaching talent from competitors and clients. 

- The social and political context in Latin America, which has a 

very serious effect on the exchange rate.

Hence, the company's strategy is to promote an offer that combines 

our deep knowledge of the sector with our advanced technological 

capabilities that give greater value to our customers through:

1. Key digital offerings: Cloud, D&I and Cybersecurity (identified by 

GBS) + CX&Design and Automation. 

2. Key partnerships and third-party solutions: - SAP and 

Servicenow, Microsoft, AWS, Google, Salesforce, Adobe and 

Outsystems (leaders in fast-growing digital areas).

3. Asset-based consulting and products: Leverage assets and 

consulting resources in a hybrid, more exponential model that 

invests in high-value products and assets and provides a unique 

value proposition and new profit streams.

Achieving our Business Plan involves completing the 

integration process (former everis) with some countries in 

Europe (former NTT DATA) to build "a single client-

oriented company" in which all our professionals are 

involved. To this end, we are working on these 4 lines:

1. Alignment of all business lines.

2. Standardisation of the governance model. Establish a 

single NTT DATA EMEAL through corporate guidelines.

3. BSA alignment. Standardise and capture synergies of 

support areas.

4. Country overlap. Integrate the legal structures, 

operations and organisations of the UK and Italy.

Corporate Strategy

2.2

Trends 

and business 

strategies 

NTT DATA EMEAL

23 



2.2

Trends 

and business 

strategies 
We drive change with our strategic vision and 
advanced technology

How do we 
digitise?

Banking

Green Deal and Sustainable Engineering

Energy and Public Services

Health

Infrastructure, Services 

and Real Estate

Insurance

Consumer Assets

Industry and 

Automotive

Public Sector

Retail

Telecom and Media

Travel, Transport and Logistics

Cloud and Infrastructures

Cybersecurity

Data and Intelligence

Automation

Emerging Technologies

Metaverse, Virtual Reality, 

5G, IA, IoT, Low Code, 

Blockchain

Customer experience 

and Design

In
d

u
s

tr
ie

s
T
e
c
h

n
o

lo
g

ie
s

Digital workstation

NTT DATA EMEAL
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CONSULTANCY

Å Strategic Consultancy

Å Organisational consultancy 

Å Process consultancy

Å Definition of master plans

Å Digital solutions design consultancy

Å PMO

Å Technical Departments

Å Market analysis consultancy

2.3 

Business

DEVELOPMENT 

AND INTEGRATION

Å Turnkey projects for developing 

applications or systems 

Å Turnkey projects for implementing 

proprietary and/or opensource market 

technologies

Å T&M projects in squad mode or 

traditional outsourcing of generalist or 

specialist profiles  

Å Migration and system upgrades

OUTSOURCING

Information Technology Outsourcing (ITO) 

Application Management Services (AMS) 

Business Process Outsourcing (BPO)  
INCOME BY SECTOR

Consultancy

Outsourcing

Development and 

integration

NTT DATA EMEAL is a multinational consulting firm with 50,199 
professionals that offers business solutions, strategy, digital transformation, 
development and maintenance of technological applications and outsourcing 
in all sectors: banking, insurance, telecom & media, public sector, health, 
utilities & energy, infrastructure, mass consumption, tourism, logistics and 
transport, automotive and aerospace.

Income 24.70%

Income 22.45%

Income 52.85%

The table shows the percentages of consulting services revenues obtained 

in the following service areas:

INCOME

INDUSTRY 21.9%

BANKING 22.6%

INSURANCE 8.6%

PUBLIC SECTOR AND HEALTH 16.0%

TELECOMMUNICATIONS 18.8%

SERVICES 10.3%

OTHERS 1.8%

NTT DATA EMEAL
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2.4 

Partnerships

The confidence of working with the best

To meet the great challenges of the present and the future in all the sectors mentioned above, we have the support 

of an ecosystem of partners of technology partners and strategic alliances.

NTT DATA EMEAL & Amazon Web 

Services

4-Year Strategic Partnership Agreement 

signed in December 2020. It applies to all 

NTT DATA EMEAL geographies and 

provides a next-generation managed 

service-provider offering and a joint 

marketing approach with privileged access 

to AWS engineering.

Å +700 Certified Professionals

Å Advanced Consultant Partner
Å Managed service provider, since 

February 2019
Å Migration services competency
Å Authority to operate
Å AWS Redshift Service Provider
Å AWS Lambda Service Provider

NTT DATA Microsoft 

NTT DATA has all Solution Partner 

designations in the Microsoft Cloud 

Partner Program, demonstrating NTT 

DATA's technical capabilities, experience 

and ability to generate successful results 

for MSFT-aligned customers.

+3,000 Certified Professionals

NTT DATA has 4 advanced 
specialisations:

Å Modernisation of Web Applications

Å Kubernetes in Microsoft Azure

Å Development of low code 

applications

Å Identity and Access Management

Salesforce & NTT DATA 

NTT DATAôs Salesforce team help our 

customers in digital transformation 

processes where the client is the 

protagonist, either for digitising their sales 

processes from lead generation to the 

bidding and hiring processes, as well as 

for upgrading and optimising their 

customer service process.

+2,000 Certified Professionals

SAP & NTT DATA 

NTT DATAôs SAP team is Global Strategic 

Partner and Platinum Partner, comprising 

over 3,600 people in the EMEAL Region, 

spread over 25 countries, which allow us to 

offer a wide variety of consulting, business 

transformation, project implementation and 

operations services. We are present in 

over 17 types of industries, and leaders in 

Gartner for SAP S4/HANA thanks to Magic 

Quadrant.

+7,200 total certifications maintained

Premier Partner Gold Certified Partner

Platinum Partner
EMEAL Premier Partner 

Infrastructure - services Silver Business Partner

Platinum Solution 

Partner 

ES SalesForce ONE

Premier Partner

Authorised Reseller Elite Partner

Enterprise Platinum 

Partner
Platinum Partner

IT Partnerships

NTT DATA EMEAL
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Allies of Factoría 5 for 

training in digital skills 

(Spain)

Partners in Forética, an 

organization dedicated to 

integrating ESG into the 

strategy of its partner 

companies. (EMEAL)

Members of SERES 

Foundation as patrons, 

for developing Corporate 

Social Sustainability. 

(EMEAL)

United Nations Global 

Compact partners at EMEAL 

and local levels in some 

countries (Portugal, 

Germany and Brazil). 

Founding patrons of Teaming 

Foundation, the solidarity micro-donation 

platform. (EMEAL)

Part of the more than 350 CEOs who 

signed the Call to Action of CSR 

Europe committing to provide value 

and sustainable benefits to society. 

(EMEAL)

ESG Partnerships (Business Sustainability)

Social Commitment Partnerships

Members of the Fundació Éxit Reto 3 

Alliance, to reduce early school leaving and 

improve the employability of young people in 

vulnerable situations. (Spain)

Allies of Technovation Girls in 

the fight against the digital 

and gender gap by promoting 

girls' interest in technology. 

(Spain)

Allies of Blue Road Academy 

for hiring young professionals 

from underrepresented 

groups. (DACH)

Allies of the National Technological 

University of Buenos Aires for training and 

hiring students of technology-related 

university careers. (Argentina)

Allies of United Way for promoting 

initiatives with orientation to the 

TECH professions that help reduce 

school dropout. (Spain)

Allies of Lisboa 42 for training 

talent in information 

technologies as a 

complement to the traditional 

educational system. 

(Portugal)

Training and Digital Education Partnerships

Allies of the Higher Technical Institute in 

Portugal to help research projects 

transfer technology to the market. 

(Portugal)

Allied to improve the conditions of 

vulnerable people (Spain).
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Trustees of the COTEC 

Foundation to promote 

innovation as a driver of 

economic and social 

development.



Allies of Laboratoria, to empower and recruit 

women to thrive in the world of technology. (Chile)

Allies of Specialisterne, to highlight the special 

characteristics of people with autism or 

neurodivergency. (Belgium and Italy)

DEI Partnerships (Diversity, Equity and Inclusion)

Allies of Ocean Alive in Portugal, an organization that 

works with coastal communities to transform 

behaviour to protect the oceans. (Portugal)

Environmental Commitment Partnerships

Allies of Luzón Foundation to improve the quality of life 

of people affected by ALS. (Spain)

Allies of Alares Foundation for the socio-employment 

inclusion of people with disabilities. (Spain)

Allies of Eurofirms Foundation to improve the 

employability of people with disabilities. (Spain) 

Allies of Prodis Foundation for the socio-employment 

inclusion of people with disabilities. (Spain) 

Allies of the Juan XXIII Foundation for the socio-

employment inclusion of people with disabilities. 

(Spain) 

Allies of ONCE Foundation for the socio-employment 

inclusion of people with disabilities. (Spain) 

Allies of Adecco Foundation for the socio-employment 

inclusion of people with disabilities. (Spain) 

NTT DATA EMEAL
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ENVIRONMENTAL 

NTT DATA EMEAL

At NTT DATA EMEAL we work to protect the 

environment by reducing our activityôs footprint and 

progressing towards our goal of being carbon 

neutral by 2030, relying on the emission reduction 

objectives set by the Group through our Science 

Based Targets (SBT) initiative.

At the same time, we focus on the circular economy 

to ensure we use resources efficiently, while 

reducing waste derived from our activity and 

improving its management.

We are globally aligned with our business, 

processes and strategies to standardise the 

systematic expansion of our certifications across 

the company.



Our strategy focuses on SDG 13, 

óClimate Actionó, and we are committed 

to being carbon neutral by 2030 by 

following the science-based emission 

reduction objectives of the Science 

Based Target (SBT) initiative set by our 

parent group NTT DATA and by 

compensating our emissions.

At NTT DATA EMEAL we are 

working to improve our 

environmental performance 

and transparency, increasing the 

dissemination of our environmental 

commitment in all our countries. 

NTT DATA EMEAL's environmental and energy 
management strategy focuses on developing 
sustainable solutions that reduce the impact on 
climate and the planet by using technology 
responsibly.

ENVIRONMENTAL

NTT DATA EMEAL
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Belgium

France

DACH (*)

Italy

Luxembourg

Netherlands

Portugal

Romania & Serbia

Spain

Greece

United Kingdom

Argentina

Brazil

Chile

Colombia

Mexico

Peru

U.S.A.

Morocco

FY22 % VARIATION

Following last yearôs integration of 

everis and NTT DATA EMEA, 

synergies between the countries and 

associated offices are still being 

consolidated to establish common 

strategies at group level NTT 

DATA EMEAL.

COUNTRIES WITHIN THE SCOPE

ENVIRONMENTAL

NTT Data EMEAL FY21 FY22 % Variation

NÁof countries 21 22 5%

NÁof employees 44,837 49,764 (**) 11%

Area (m2) 191,796 254,234 33%

(*) The DACH region includes offices in Germany, Austria and Switzerland. Only 

Belgium and Luxembourg installations data have been taken into account for 

Benelux, although data from France, the Netherlands, Switzerland and Greece 

have been considered in terms of indirect emissions other than imported energy.

(**) Regarding the number of employees, which amounts to 50,199 in 23 countries, 

employees from Ecuador (86 employees) and the rest of EMEA (349 employees) 

have not been included in the scope for calculating the carbon footprint.

(*) For processing the available environmental information, the 22 indexed countries 

are taken as a reference. The DACH region includes workplaces in Germany, Austria 

and Switzerland.

NTT DATA EMEAL
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3.1 

Environmental 

and energy 

policy

As a sign of the company's strong commitment to the 

environment and to efficiently managing energy in our facilities, 

we have implemented an Environmental and Energy Policy. 

This common framework guarantees that we will protect and 

respect the environment in all our activities and processes and 

promotes the sustainable use of natural resources and the fight 

against climate change. 

You can read the policy here: 

https://es.nttdata.com/documents/politica -ambiental-y-
energetica.pdf

The communication of this policy to all stakeholders has been carried 

out through the website and in the following documents and platforms:

Å Welcome Pack for new employees

Å Supplier Approval Form

Å Corporate training platform

Å Energy Management SharePoint

Å On the Environmental Management site

Å In the cafeterias of the offices within the scope of the 

Environmental Management System.

35
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3.2 

Environmental 

certifications 

As part of its commitment to continuous improvement and a 
more sustainable future, NTT DATA EMEALôs offices have the 
following certifications:

Spain (Madrid, Seville, Ciudad Real, Huesca)

ENVIRONMENTAL MANAGEMENT 

SYSTEM: ISO 14001

UK (London, 

Birmingham)

Portugal 

(Lisbon)

Italy (Milan)

Romania (Cluj-Napoca, 

Brasov, Bucharest, Iasi, 

Sibiu, Timisoara)

Chile (Santiago de 

Chile)

SUSTAINABILITY 

IN BUILDINGS: BREEAM

Spain (Madrid)

ENERGY MANAGEMENT 

SYSTEM: ISO 50001

CARBON FOOTPRINT:

ISO 14064

NTT DATA EMEAL

SUSTAINABILITY 

IN BUILDINGS: LEED

Spain (Barcelona, 

Bilbao, Madrid, 

Seville)

Brazil (Sao Paulo)

Colombia 

(Bogota)

Germany 

(Munich)

Italy (Milan, 

Rome)

Mexico 

(Mexico city)

Peru (Lima)

Romania (Bucharest, 

Cluj-Napoca) 

Romania (Brasov, 

Iasi, Timisoara)

Brazil (Sao Paulo)

SUSTAINABILITY 

IN BUILDINGS: WELL

Spain (Madrid)

Spain (Madrid)

NTT DATA EMEAL
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3.3 

Environmental 

management 

system

NTT DATA EMEAL has implemented an environmental management system (EMS) based 

on international standard ISO 14001:2015, with the following environmental commitments: 

Å Comply with local regulations on environmental protection.

Å Monitor environmental aspects and associated effects arising from its activities and services.

Å Foster employeesô environmental awareness.

Å Prevent of pollution by adopting sound environmental practices.

ISO 14001: EMS

The Environmental Management System implemented is applicable to all activities carried out in the following offices:

Romania: 

Å Head Office. Cluj Napoca ïTower 1 ïStr. 

Constanta, nr. 19-21, 400158, municipiul Chuj-

Napoca, jud, Cluj

Å Lucru Office: Cluj Napoca ïTower 2 ïStr. 

Ploiesti, nr. 11, 400157, municipiul Chuj-

Napoca, jud, Cluj

Å Cluj Napoca ïTower 3 ïStr Ploiesti, nr. 9, 

400157, municipiul Chuj-Napoca, jud, Cluj

Å B-dul. 15 November, nr. 78, 500097, municipiul

Brasov, jud. Brasov

Å B-dul. Corneliu Coposu, nr. 6-8, 030606, sector 

3, Bucuresti

Å Str. Palas, nr. 5C, UBC6, 700051, municipiul

salli, jud. Lasi

Å Str. Fabricii, nr. 2, format din subsol, subsol 1, 

parter, etaj nr. 1, 2, 3, 4, 5, 6, Comp. RLD 

Suprem Invest, municipiul Sibiu, jud. Sibiu

Å Str. Oituz, nr. 35D, 550337, municipiul Sibiu, 

jud. Sibiu

Å Piata Consiliul Europei, nr. 2E, UBC3, 300254, 

municipiul Timisoara, jud. Timis

Italy:

Å Via Ernesto Calindri, 4. 20143 Milan. 

Italy

Å Via Ernesto Calindri, 2. 20143 Milan. 

Italy

United Kingdom:

Å London: UK House, 180 Oxford 

Street, London W1D 1NN

Å Head Office. 1 Royal Exchange, 

London, EC3V 3DG

Å London Epworth. 25 Epworth House, 

London, EC1Y 1AA

Å Birmingham. 4020 Lakeside, Solihull 

Parkway, Birmingham Business Park, 

Birmingham, B37 7YN

Spain:

Å Madrid: Camino Fuente de la Mora, 1, 28050 

Madrid (Spain)

Å Seville: C/ Gonzalo Jiménez de Quesada, 2 

Edificio Torre Sevilla, 41092 Seville (Spain) 

Å Ciudad Real: Ronda de Toledo, 19, 13005 Ciudad 

Real, (Spain) 

Å Huesca: Carretera Nacional 240 km134, 22500, 

Binéfar, Huesca (Spain)

Portugal:

Å Lisbon: Atrium Saldanha. Praça Duque de 

Saldanha, 1 - 10º E/F 1050-094 - Lisbon (Portugal)

Chile:

Å Santiago de Chile: Avda. Libertador Bernardo 

OËHiggins, 1449. Torre II, pisos 3 y 4 Santiago de 

Chile (Chili) 

Brazil:

Å São Paulo : Jequitibá, Av das Nações Unidas, 

14401 - CJ 161 Torre A2 CD Parque da Cidade

CEP 04794-000 ïSão Paulo / SP (Brazil)

37% of our area (m2) is certified 

under the ISO 14001 standard

NTT DATA EMEAL
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3.4 

Energy 

management 

system

Habität Project

During 2022, the optimisation of space 

has been monitored by Habität.  

This tool uses workstation sensors, and 

an on-line platform for booking available 

spaces. This makes is possible to 

monitor occupancy in real-time, 

simplifying efficient management and 

optimising space and consumption. 

ISO 50001: EMS

The energy management system applies 

to all activities carried out in Madrid:

ENERGY MANAGEMENT 

SYSTEM SCOPE 

ISO 50001: 2018

Camino Fuente de la Mora nº1, 28050 

(Madrid), Edificio Novus.

14% of our area (m2) is certified 

under the ISO 50001 standard

During FY22 the Novus building (Madrid, 

Spain) accounted for:

Å 18% of the total electricity consumed 

in by the company in Spain.

Å 21% of the total electricity with 

Renewable Guarantee of Origin 

(GoO) by the company in Spain.

Å 74% of the total consumption of 

natural gas by the company in Spain.

Thanks to the Energy Management 

System, at NTT DATA EMEAL we work 

to efficiently control and manage energy 

consumption, establishing consumption-

reduction objectives and energy-saving 

measures. 

NTT DATA EMEAL
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3.5

Climate 

change 

strategy

Using science-based targets, NTT DATA has set a 

goal for 2030 to globally reduce our greenhouse gas 

emissions, by 60% direct and indirect emissions from 

electricity consumption and 55% of supply chain 

emissions.

ROAD TO NET ZERO: carbon

neutral by 2030

As part of the NTT DATA group, NTT 

DATA EMEAL is committed to use 

technology responsibly for a sustainable 

present and future and adheres to the 

science-based greenhouse gas (GHG) 

emission reduction targets for the SBT 

(Science Based Targets) initiative for 2030, 

adopted by the NTT DATA group.

1. Meeting the electricity consumption demand of our 

offices with 100% renewable electricity by 2030.

Å During FY22, 76% (*) renewable energy was 

achieved globally.

2. Reducing emissions associated with our 

professionalsô business travel. 

Å Establishing new teleworking contract models 

that reduce office commuting emissions.

Å Encouraging and supporting integrated video 

conferencing systems with clients.

Å Promoting sustainable transport for essential 

journeys and establishing framework 

agreements with transport service providers 

with hybrid and electric fleets.

3. Offsetting the remaining emissions that could not 

be reduced by investing in nature-based projects 

and solutions, thereby directly removing carbon 

from the atmosphere.

On its road to Net Zero, NTT DATA EMEAL will focus on 

reducing its direct and indirect emissions, working on these 

strategic lines:

(*) 56% renewable electrical energy with Guarantee of Origin 

(GoO) + 20% renewable electrical energy, from the electrical mix 

of the EMEAL countries.

As a signatory of the UN Covenant on 

Climate Ambition agreement, the Group 

identifies the response to climate 

change as one of its material issues in 

the ESG Action Plan, proposing 

sustainable IT solutions to reduce 

emissions and contributing to keeping 

global warming below 1.5ÁC.

NTT DATA EMEAL
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3.5 

Climate 

change 

strategy ROAD TO NET ZERO:

carbon neutral by 2030

ACHIEVEMENTS FY22

During FY22 four more countries 

began to purchase renewable energy 

with Guarantee of Origin (GoO).

This represents a 43% increase in 

the total renewable electricity 

consumption (MWh) with 

Guarantee of Origin over the total 

renewable electricity consumption 

(MWh) of FY21. This implies a 

reduction to zero emissions of an 

electricity consumption equivalent 

to almost 9,500 MWh in FY22.

Calindri offices, Italy has photovoltaic, self-

consumption systems which, during FY22, reduced to 

zero the emissions of an electricity consumption of 

more than 63,000 kWh per year.

Portugal is NTT DATA EMEALôs first country to 

achieve NET ZERO

Thanks to the reduction of its electricity consumption 

emissions (100% renewable electricity with GoO) and 

to compensating its remaining FY21 emissions (146 

tCO2e) with certified reforestation projects.

Regarding business travel, NTT DATA EMEAL has 

started working with more sustainable suppliers that offer 

low carbon services. In FY22:

DACH has compensated the emissions of tCO2e of:

V Over 3,600,000 km travelled by train.

V Over 725,000 km travelled by aircraft

- Argentina has offset tCO2e emissions equivalent to 

travelling 21,717 km in business trips by road traffic.

- Colombia has offset tCO2e emissions equivalent to 

travelling 31,809 km in business trips by road traffic.

- Peru has offset tCO2e emissions equivalent to travelling 

37,950 km in business trips by road traffic.

GoO FY21 GoO FY22

Germany Germany

Spain Switzerland (DACH)

Italy Belgium

Portugal Luxembourg

Spain

Italy

Portugal

United Kingdom

NTT DATA EMEAL
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Å Less travel to the office.

Å Promote teleworking and video-conferencing.

Å Fewer domestic flights and promotion of train use, 

whenever time and circumstances allow.

Å Contract more sustainable transport service 

providers.

Å Include sustainability criteria in the purchase of IT 

equipment.

Å Reuse and recycle IT equipment, mobile phones 

and office furniture.

3.5 

Climate 

change 

strategy 

NTT DATA EMEAL EMISSION-REDUCTION STRATEGY

EMISSIONS IN OFFICES

Å Implement sustainability criteria in buildings.

Å Improved energy efficiency in electricity consumption and air conditioning by 

optimising the control of the % occupancy of the offices through the Habität project.

Å Replacement of refrigerant gases of air-conditioning systems with others gases with 

lower Global Warming Potentials, whenever feasible.

Å Improved management and maintenance procedures.

Å Extended environmental certifications.

Å Contracting of renewable electricity supplies.

Å Separating waste at source.

Å Eliminating single-use plastics.

Å Reducing electricity, water and paper consumption.

OTHER EMISSIONS

ROAD TO NET ZERO: carbon neutral by 2030

45
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GLOBAL CARBON FOOTPRINT DATA

ISO 14064: Carbon footprint

Indicator 8 of Annex 3 provides more information on the tCO2e broken down by category for each of the 

regions/countries during FY22

(*) The DACH region combines the emissions from Germany, Austria and Switzerland. / (**) In relation to the surface area 

of Mexico, only the Torre Reforma Latino office has been taken into account because the rest are coworking spaces. / 

(***)The Benelux region groups emissions from Belgium, Luxembourg, and France, the Netherlands, Benelux Switzerland 

and Greece only in terms of indirect emissions other than imported energy, as these are coworking spaces. / (****) In 

relation to the surface area reported by the offices in Chile, during FY22 only the DUSA building in Temuco has been 

included in the report. The reason is that the low occupancy of the office did not justify the environmental and economic 

impact of its opening, so it was decided to sell it and keep the professionals working 100% remotely.

During FY22 the carbon footprint calculation per country was consolidated 

and externally verified by AENOR.

11,339 tCO2e 0.23 tCO2/employee 0.01 tCO2/m
2

ODS 13 CLIMATE ACTION

Total emissions based on a market approach, offsetting emissions and avoided emissions

Region/Country m2 No. of employees tCO2e % tCO2e tCO2e/employee tCO2e/m2

Spain 108,069 19,789 4,146 36.6% 0.21 0.01

DACH (*) 20,688 2,425 1,140 10.1% 0.47 0.01

Italy 56,316 5,674 1,123 9.9% 0.20 0.01

Romania & Serbia 28,547 1,243 998 8.8% 0.80 0.03

Brazil 7,594 5,046 983 8.7% 0.19 0.04

United Kingdom 5,237 1,903 807 7.1% 0.42 0.06

Peru 11,668 4,763 690 6.1% 0.14 0.01

Mexico (**) 1,499 2,248 402 3.5% 0.18 0.02

Colombia 3,630 1,451 296 2.6% 0.20 0.01

Benelux (***) 2,471 576 165 1.5% 0.29 0.01

Argentina 1,585 942 157 1.4% 0.17 0.02

United States 456 102 133 1.2% 1.30 0.04

Portugal 3,814 1,379 125 1.1% 0.09 0.003

Morocco 2,110 455 92 0.8% 0.20 0.03

Chile (****) 550 1,768 83 0.7% 0.05 0.02

Totals 254,234 49,764 11,339 100% 0.23 0,01

NTT DATA EMEAL

46 



3.5 

Climate 

change 

strategy

GLOBAL CARBON FOOTPRINT DATA

ISO 14064: Carbon footprint

NTT DATA EMEAL tCO2e

CATEGORY 1: Direct emissions and removals 1,718.00

1.1. Refrigerant gases 764.28

1.2. Natural gas consumption 909.92

1.3. Own fleet 43.80

CATEGORY 2: Indirect GHG emissions from imported energy 1,689.25

2.1. Electricity consumption 1,689

CATEGORY 3: Indirect GHG emissions from transport 7,014.83

3.1. Business travel by vehicle 506.30

3.2. Business travel by air 6,108.97

3.3. Business travel by rail 399.56

CATEGORY 4: Indirect GHG emissions from products used by the 

organisation
421.97

4.1. Laptop purchases 412.95

4.2. Paper purchases 9.02

CATEGORY 6: Indirect GHG emissions from other sources 493.94

6.1. Teleworking 464.93

6.2. Water consumption 10.03

6.3. Water Treatment 18.98

Global emissions 11,338.54

The graph does not include category 5 emissions, which corresponds to indirect GHG emissions
associated with the use of our organization's products by third parties, since NTT DATA EMEAL does not
produce these types of emissions.

Due to NTT DATA EMEALôsIT-service consulting business model, business travel is the most
significant category in total emissions (61.87%), where air travel accounts for practically all the
emissions in this category (87.91%).

Not all offices have natural gas boilers. The energy demand of those who do have them and
the replenishment of the air-conditioning equipment for air-conditioning represent a significant
source of emissions. (15.15%).

Although purchasing renewable energy with GoO (Guarantee of Origin) has reduced
emissions derived from electricity consumption by approximately 3,000 tCO2e, the return to
activity in NTT DATA EMEALôsoffices has raised electricity consumption to the third category
of emissions globally (14.90%) mainly due to the greater occupation of spaces, the air
conditioning of offices during heat waves and because electricity is used in cold weather for
offices that do not have natural gas boilers.

Due to the new teleworking contract modalities, we began counting the emissions derived from
the use of NTT DATA EMEAL professionals' IT equipment by teleworking (Category 6). These
emissions alone account for 4.10% of the total emissions of the entire company.

Total emissions based on a market 

approach, offsetting emissions, and 

avoided emissions 

Category 1: Direct 
GHG emissions and 

removals
15.15%

Category 2: Indirect 
GHG emissions from 

imported energy
14.90%

Category 3: Indirect 
GHG emissions from 

transport
61.87%

Category 4: Indirect 
GHG emissions from 
products used by the 

organisation
3.72%

Category 6: Indirect 
GHG emissions from 

other sources
4.36%

% tCO2e FY22: NTT Data EMEAL
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ISO 14064: Carbon footprint

GLOBAL CARBON FOOTPRINT 

DATA

Offices in Europe account for 75% of NTT DATA EMEALôs global 

emissions because of the greater numbers of people present and the 

greater office area in this region.

The countries that contribute most to NTT DATA EMEALôsglobal 

emissions are:

Å Spain (36.6%)

Å DACH (10.1%)

Å Italy (9.9%)

Å Romania and Serbia (8.8%)

Å Brazil (8.7%)

(*) In FY21 Portugal was considered as Net Zero.

Regarding emissions by surface area, only the categories of emissions from the work centres

were taken.

Total emissions based on a 

market approach, offsetting 

emissions  and avoided 

emissions

NTT DATA EMEAL (*) FY21 FY22 % Variation

No. of employees 44,837 49,764 10.99%

Surface area (m2) 191,796 254,234 32.55%

Total emissions (tCO2e) 8,439 11,339 34.36%

tCO2e/employee 0.19 0.23 21.43%

tCO2e/m2 0.0186 0.0134 -27.58%

During FY22, due to the reactivation of the IT consulting business and the associated business trips, we maintained 

the 0.65 tCO2e/employee indicator established in FY21. Although this KPI increased by 21.43% compared to FY21, 

we are 65% below the target set.

Despite having increased the office area by 32.55%, the tCO2 per m2 indicator improved by 27.58% compared to 

FY21, thanks mainly to the increase in the purchase of renewable electricity with a Guarantee of Origin. 
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CARBON FOOTPRINT SPAIN

ISO 14064: Carbon footprint

Because of its number of people, its area and number of offices, Spain 

contributes most to NTT DATA EMEALôsemissions, with 36.6% of the total.

During FY21, NTT DATA EMEAL 

in Spain received the Calculation 

seal from the Ministry for 

Ecological Transition and 

Demographic Challenge 

(MITERD).

In FY22, the calculation of the 

carbon footprint was verified by an 

independent third party, although 

at the date of writing this report the 

administrative process of including 

the corporate carbon footprint in 

the MITERD Carbon Footprint 

Register had not yet been 

completed.

FY22 EMEAL FY22 SPAIN

t CO2and total

t CO2e/employee

t CO2e/m2

11,339

0.23

0.0137

4,146

0.21

0.0089

Spain reduced its emissions per employee by 74% in FY22, compared to its 

FY17 emissions, even though we included new categories of emissions in 

the carbon footprint calculation (purchase of laptops, purchase of paper, 

waste management, teleworking and water consumption and treatment), as 

well as having increased the number of professionals and the number of 

workplaces.

FY17 9,250 11,529 0.80

FY 18 10,526 13,093 0.80

FY 19 10,508 14,483 0.73

FY 20 1,802 15,697 0.11

FY 21 2,007 18,089 0.11

FY 22 4,146 19,789 0.21

N° employees tCO2e/employeetCO2e

As part of the strategy set out in the Spain Reduction Plan, the company 

uses 82% renewable energy with Guarantee of Origin, compared to 50% 

in FY21.

The company also has contracts with sustainable transport service 

companies to reduce their emissions from business trips and takes 

measures to reduce trips, such as teleworking contracts, video-conferencing 

systems, etc., as well as other measures aimed at reducing the emissions 

associated with the office air conditioning.

Total emissions based on a market approach 

and offsetting emissions 

3.5 

Climate 

change 

strategy
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RISKS AND OPPORTUNITIES 

ARISING FROM CLIMATE 

CHANGE: TASK FORCE ON 

CLIMATE ïRELATED FINANCIAL 

DISCLOSURES (TCFD) 

ñImplementing the Task force on 

Climate-Related Financial 

Disclosure (TCFD)" in NTT DATA 

EMEAL is marked by the 

increasing upgrades in 

international policy, and the 

regulatory and technological 

matters for transitioning to a low 

carbon economy.

This study aims to make the 

company more resilient to climate 

change by providing an analysis of 

climate change risks and 

opportunities that will help us make 

the best decisions in the face of 

uncertainty. Investors also need to 

know the climate footprint of the 

companies they invest in, to better 

measure and understand the 

climate footprint of their investment 

portfolio.

3.5 

Climate 

change 

strategy

In FY21, NTT DATA Spain S.L.U. 

prepared its report on climate 

change-derived risks and 

opportunities and given the 

increasing importance of 

environmental and climate risks, it 

is working to update the report, 

including the new countries that 

are part of NTT DATA EMEAL.

The core elements of TCFD 

outreach are Governance, 

Strategy, Risk Management and 

Metrics and Objectives.

Governance

As part of its commitment to climate change, NTT DATA EMEAL is working to incorporate

Senior Management functions and responsibilities in this matter. The Sustainability & ESG

(Environmental, Social and Governance) area that manages the company's strategy has

executive responsibility for climate change matters.

The function of NTT DATA EMEALôsBoard of Directors (the highest governing body) in

identifying and managing economic, environmental and social impacts, is that of the ultimate

guarantor, assuming the supervision and control of the global risk management carried out

by the Chief Risk Officer ("CRO") and other corporate governance bodies.

The Board of Directors evaluates economic, environmental and social issues and their

impacts, risks and opportunities periodically each fiscal year at least every two months.

Strategy

NTT DATA EMEAL is working on expanding the description made in FY21 on the risks and

opportunities related to climate and the impact on the company's business, strategy and

planning, as well as NTT DATA EMEALôsin different scenarios to include the new countries

that are now part of the company.

Risk management

The global risk related to climate change will be managed with the other risks affecting the

company described in section 5.4. Risk Management, as one more aspect within existing

committees, policies and areas.

Metrics and objectives

NTT DATA EMEAL measures and publishes its Carbon Footprint every year; this has been

verified as 0.23 tCO2e/employee by an independent certifying body and registered in Spain

in the Carbon Footprint and CO2 Absorption Projects Register of the Ministry for Ecological

Transition and Demographic Challenge. In this way, the company transparently reports its

emissions to its stakeholders.
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NTT DATA EMEAL promotes 

the efficient use of resources 

(water, paper, energy), and 

thanks to the operational control 

process for recycling waste 

generated in the offices in the 

scope of the EMS, we can 

exercise full control and take 

measures that help reduce the 

amount of waste generated and 

implement circular economy 

measures. 

Water consumption is currently 

not considered as a material 

issue for NTT DATA EMEAL

given the scale of our footprint in 

the area and the relative 

importance that stakeholders 

assign to other issues. However, 

water consumption is regularly 

reviewed, reporting data from 

those offices where access to 

the information is available 

from the owners.

Energy and raw material 

consumption: another of 

the measures planned in the 

Environmental and Energy 

Policy consists of making all 

employees aware of the 

need to rationalise their use 

of water, paper and energy, 

as well as to adopt good 

practices for minimising the 

use of natural resources that 

can be extended to their 

everyday life.

In this regard, NTT DATA 

EMEAL makes available to 

all new members and 

employees the 

Environmental Welcome 

Pack that consists of a 

course in óTrivial Pursuitó

format and a series of good 

environmental practices.

3.6 

Circular 

economy EFFICIENT USE OF RESOURCES 
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economy

Regarding energy intensity (kWh/m2), Colombia is the most efficient country (29.83 kWh/m2).

As an important milestone, during FY22 we consumed a total of 76% of renewable energy, 

56% of which had Guarantee of Origin and 20% from the electricity mix in each country.

Currently Portugal, Switzerland (DACH) and Luxembourg have 100% renewable energy 

consumption with Guarantee of Origin.

NTT DATA EMEAL, as part of its parent company NTT DATA, is committed 
to use technology responsibly for a sustainable present and future, setting 
the goal of 100% renewable electricity consumption by 2030.

The gradual return to the offices 

with the new contract modalities, 

the increase in our professional 

payroll and the opening of large 

new offices such as NTT DATA 

TOWERS (Barcelona, Spain), 

have increased electricity 

consumption in NTT DATA 

EMEAL over FY21.

(*) Regarding the consumption of facilities, during FY22, only the Benelux data from Belgium and 

Luxembourg were taken into account, since the other countries are coworking offices without data 

quality.

Regarding electricity consumption, during FY22, Spain consumed most electricity (34%), 

mainly due to the opening of the new office on NTT DATA Towers (20,667 m2) and the 

Novus building (34,537 m2). These buildings have the largest surface area in our 

organisation and together account for 14% of NTT DATA EMEAL's total electricity 

consumption.

By country, Spain (34%), Italy (29%) and Romania (17%) account for most of the 

company's electricity consumption (80%).

ELECTRICITY 

CONSUMPTION
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Electricity consumption (kWh) by country FY22

Electricity FY21 FY22 (*) % Variation

NÁof countries 21 19 -10%

No. of employees 44,837 49.547 11%

Area m2 191,796 254,234 33%

kWh 13,891,268.01 16,973,945.56 22%

kWh/employee 309.82 342.58 11%

kWh/m2 72.43 67.77 -8%

Indicator 10 in Annex 3 shows energy consumption and intensity of non-renewable 

energy sources.
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GAS CONSUMPTION

NTT DATA EMEAL has natural HVAC 

gas boilers in its offices.

As with electricity consumption, the 

gradual return to the offices with the new 

contract modalities, the increase in our 

professional payroll and the reporting of 

new offices with boilers, such as our 

offices in Germany, England and part of 

Spain, increased natural gas 

consumption in NTT DATA EMEAL over 

FY21.

Indicator 10 in Annex 3 shows energy consumption and intensity of non-renewable energy sources.

Regarding gas consumption, during FY22 Spain consumed most natural gas (55%), due to the Novus 

building (34,537 m2), a building with the largest surface area on a global level, while accounting for 41% of 

NTT DATA EMEALôs natural gas consumption.

By country, Spain with 55% and the UK with 31%, account for 86% of NTT DATA EMEAL's natural gas 

consumption.

Regarding energy intensity (kWh/m2), the Saldanha building in Portugal is our most efficient building (14.41 

kWh/m2).

Natural Gas FY21 FY22 % Variation

NÁof countries 7 8 14%

Area m2 74,517.11 83,080.35 11%

kWh 3,600,632.14 5,009,500.04 39%

kWh/m2 48.32 60.30 25%
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WATER CONSUMPTION

Thanks to its effort to improve transparency in disseminating its environmental data and to establish 

measures to save and reduce water consumption at office level, this year 5 more countries belonging to 

NTT DATA EMEAL reported their water consumption.

While not all countries within the scope of 

the environmental data have reported it, 

NTT DATA EMEAL is working towards 

all territories reporting their water 

consumption in coming years, which will 

enable us to establish global reduction 

strategies.

(*) Exclusive data from countries that have reported water consumption.
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Water consumption (m3) by country FY22

During FY22, of the 16 countries that reported 

water data, practically 90% of water 

consumption is distributed among 5 countries:

Á Italy (30%)

Á Spain (25%)

Á Peru (14%)

Á Romania (11%)

Á United Kingdom (9%)

Regarding intensity (m3/m2), Colombia is the 

most efficient country (0.04 m3/m2).

Water (*) FY21 FY22 % Variation

NÁof countries 11 16 45%

No. of employees 21,316 46.265 117%

Area m2 96,782.16 250,831.23 159%

m3 42,719.32 70,053.66 64%

m3/employee 2.00 1.51 -24%

m3/m2 0.44 0.28 -37%

Indicator 9 in Annex 3 shows consumption of 

raw materials. 
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PAPER CONSUMPTION

In those countries that have reported 

paper purchases, Italy (33%), Spain 

(30%) and Brazil (19%) account for 

82% of paper consumption during 

FY22, with Portugal being the country 

with the lowest paper consumption per 

employee (1.81*10-5).

Part of NTT DATA EMEAL's circular 

economy strategy is to move towards 

offices with zero paper consumption.

In FY22 already 5 regions/countries 

reported 0 tons of paper purchases:

- Benelux

- United Kingdom

- Argentina

- Chile

- Colombia

Paper consumption FY21 FY22 % Variation

NÁof countries 21 22 5%

Employees 44,837 49,764 10%

t total 7.37 10.06 36%

t/employee 1.64*10-4 2.02*10-4 23%

3.6 

Circular 

economy

Indicator 9 in Annex 3 shows 

consumption of raw materials 
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